2A SBCCC 400.3

Advertising

(a) A licensed school shall not advertise through any media that it offers courses that the school
has not been licensed to offer.
(b) Printed catalogs, bulletins, or prospectus information shall be specific with respect to
prerequisite training required for admission to the school courses, the curricula, the contents
of courses, graduation requirements, tuition and other fees, refunds and allowances for
withdrawals and unavoidable or extended absences.
(c) Schools shall not use any name, title, or other designation, by way of advertising or otherwise,
that is misleading or deceptive as to character of the institution, or its influence in training and
employment for students.
(d) Schools shall not use a photograph, cut, engraving, or illustration in catalogs, sales literature,
or otherwise in such a manner as to convey a false impression as to the size, importance, or
location of the school's equipment.
(e) Schools shall not use endorsements, commendations, or recommendations by students in favor
of a school unless it is with the consent of the writer and without financial compensation or
offer of financial compensation. These materials shall be kept on file by the school.
(f) Schools shall publish tuition rates, payment methods, and refund policies in their catalogs or
as a catalog addendum and shall not deviate from these rates and policies. All catalog addenda
shall show an effective date and be readily available to the student.
(g) Schools shall not make, cause, permit to be made, or publish any false, untrue, or deceptive
statement or representation by way of advertising or otherwise concerning other proprietary
schools or their activities in attempting to enroll students or concerning the character, nature,
quality, value, or scope of any course of instruction or educational service offered or in any
other material respect.
(h) A school or class shall not solicit students to enroll by means of "blind" advertisements or
advertisements in the "help wanted" or other employment columns of newspapers,
publications, and Internet job banks.
(i) Schools shall not make false, untrue, or deceptive statements of representatives regarding the
opportunities in any vocation or field of activity as a result of the completion of any given
course of instruction or educational service.

(j) Advertisement shall not use salary-related terms or phrasing such as, "up to", "top", or "high
salary".
(k) Any salary claims shall show comparisons between local and national employment data and
shall be for entry-level positions.
(l) Any salary claims shall be documented and on file at the institution for public viewing.
(m) Advertisements shall not offer promotions or special inducements to prospective students or
enrollees.
(n) Advertisements and school representatives shall not guarantee or imply positions or
employment to prospective students.
(o) If a licensed proprietary school, in any of its advertisements, printed materials or media, use
the phrase or a similar phrase "Licensed by the North Carolina State Board of Community
Colleges" then that phrase must be immediately succeeded by the following disclaimer: "The
North Carolina State Board of Community Colleges is not an accrediting agency."
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